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A few weeks ago, I spent a very enjoyable lunch with a friend who also
owns her own business.  After catching up a bit, we started “talking
business” which turned into a lively discussion of how to improve our
marketing strategies to gain more customers. We are both older but
vibrant women who want to be wildly successful before retiring, which
is still pretty far down the road.  And, we want to have some fun in the
process.
 
I know from experience that marketing is a tough job, and most of us
put it on the back burner because there is always something “more
relevant” that needs to be done.  After all, we do have to sell our
products and services to make money to keep the business going,
right?

LET'S GO SHOPPING! (For a Marketing Plan)
Right, but we also have to to entice new customers to take a look at us and keep our current customers engaged. How do we get
our products and services into our customers' hands if we don't market to them? Here's How:
 
Be creative in designing your website ~ use lots of color & eye-catching graphics ~ develop content that is very specific to your
business ~ toot your horn a bit with some testimonials. Developing a website doesn’t have to be expensive, but it is important to
ensure that its presentation is of the highest quality. Develop both a personal and business LinkedIn page – tie them back to your
website and invite everyone you know to your pages.  Use this tool to upload content (photos, business articles, your own
newsletter) on a regular basis to keep your audience engaged.
 
Have fun building a Business Facebook page – invite everyone you know to join and begin building a following – again, with relevant
content (pictures/articles, etc.).  Do the same with Instagram – especially if your business' story can be told in pictures. Get yourself
out into the community – join the local Chamber of Commerce and take advantage of all the marketing opportunities they set up
for their members.  Make sure to bring your business cards to all events.
 
Putting a marketing plan together doesn’t mean doing all of these things at once.  Shop among these ideas and pick the 2 or so that
most interest you and start working on those first.  You’ll be surprised at how much fun it turns out to be and it will spurt you on to
continuing to find new and better ways to market yourself and your business.
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The 2 articles below are both historically interesting and very
relevant to marketing to today's consumer.

Note & Newsworthy | Ideas

 

 

 

Note & Newsworthy

One of the key take-aways from article 2, in my opinion, 
is below as quoted:
 
"A new logo has the potential to breathe new life into a faltering
brand or miss the mark completely and risk losing customer trust
in the process. Companies who take the time to thoughtfully 
consider and design a logo could lead to a billion-dollar pay off."

Ideas
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"The secret of success is to
do the common thing
uncommonly well."

-- John D. Rockefeller Jr.

The Evolution of Logos - C+R Research, Chicago, Illinois
https://www.crresearch.com/blog/evolution-logos

How to Create a Great Corporate Logo - Business News Daily
– Adam C. Uzialko, Writer – March 14, 2019:
https://www.businessnewsdaily.com/10269-corporate-logo-
brand-business.html

The backbone of any small business is its employees. Treating
them well in both pay level and appreciation goes a very long
way in keeping your business running smoothly.
 
As a business owner, you must tackle the issue of payroll; pay
rates for specific positions, payroll taxes, payment schedules, etc.
There are many small payroll companies that are available to
assist with this task.
 
We at CPN have researched what is currently available in the
payroll services marketplace and have chosen to become a
Patriot Software Certified Advisor. We use Patriot for our own
payroll as well as offering this service to our clients. This allows
us to provide them the best in payroll services at a very
affordable rate. Please give us a call if you'd like more
information. 


